
https://urn.nsk.hr/urn:nbn:hr:137:445975
http://rightsstatements.org/vocab/InC/1.0/
https://repozitorij.unipu.hr
https://zir.nsk.hr/islandora/object/unipu:1441
https://dabar.srce.hr/


























































https://www.emarketer.com/Article/Digital-Ad-Spending-Surpass-TV-Next-Year/1013671




http://www.marketing91.com/comparison-traditional-online-mobile-advertising/




http://arstechnica.co.uk/tech-policy/2016/09/eu-digital-market-rules-free-wi-fi-5g-european-commission/
http://arstechnica.co.uk/tech-policy/2016/09/eu-digital-market-rules-free-wi-fi-5g-european-commission/








http://www.computerworld.com/article/3016736/mobile-wireless/the-mobile-web-vs-mobile-app-death-match.html
http://www.computerworld.com/article/3016736/mobile-wireless/the-mobile-web-vs-mobile-app-death-match.html
https://www.boundless.com/business/textbooks/boundless-business-textbook/marketing-communications-17/advertising-107/types-of-advertising-501-10281/
https://www.boundless.com/business/textbooks/boundless-business-textbook/marketing-communications-17/advertising-107/types-of-advertising-501-10281/
https://www.boundless.com/business/textbooks/boundless-business-textbook/marketing-communications-17/advertising-107/types-of-advertising-501-10281/
http://arstechnica.co.uk/tech-policy/2016/09/eu-digital-market-rules-free-wi-fi-5g-european-commission/
http://arstechnica.co.uk/tech-policy/2016/09/eu-digital-market-rules-free-wi-fi-5g-european-commission/
http://hub.bannerflow.com/online-display-advertising-hub/how-virtual-and-augmented-reality-are-changing-advertising
http://hub.bannerflow.com/online-display-advertising-hub/how-virtual-and-augmented-reality-are-changing-advertising
http://www.marketing91.com/comparison-traditional-online-mobile-advertising/
http://www.marketing91.com/comparison-traditional-online-mobile-advertising/


https://www.majority.co/mobile-ad-types/
https://www.emarketer.com/Article/Digital-Ad-Spending-Surpass-TV-Next-Year/1013671
https://www.emarketer.com/Article/Digital-Ad-Spending-Surpass-TV-Next-Year/1013671
https://www.emarketer.com/Article/Augmented-Reality-Booming-Worldwide-Thanks-Part-Pikachu/1014234
https://www.emarketer.com/Article/Augmented-Reality-Booming-Worldwide-Thanks-Part-Pikachu/1014234
https://marketingtechblog.com/history-advertising/


file:///D:/documents/EFPU/3.%20godina/diplomski/V%202.0/Mobilno%20oglašavanje%20-%20zavrsni%20rad.docx%23_Toc473750556
file:///D:/documents/EFPU/3.%20godina/diplomski/V%202.0/Mobilno%20oglašavanje%20-%20zavrsni%20rad.docx%23_Toc473750557
file:///D:/documents/EFPU/3.%20godina/diplomski/V%202.0/Mobilno%20oglašavanje%20-%20zavrsni%20rad.docx%23_Toc473750558
file:///D:/documents/EFPU/3.%20godina/diplomski/V%202.0/Mobilno%20oglašavanje%20-%20zavrsni%20rad.docx%23_Toc473750559
file:///D:/documents/EFPU/3.%20godina/diplomski/V%202.0/Mobilno%20oglašavanje%20-%20zavrsni%20rad.docx%23_Toc473750560




36 
 

Abstract 

 

 The aim of this work is to introduce the concept of mobile advertising, its 

development and a future look about its developments. The main method is a 

comparison with internet advertising as a predecessor of mobile advertising. There 

has been a progression of advertising on the internet with the development of new 

mobile technologies supported with mobile devices, to the extent that mobile 

advertising has become a separate marketing branch which its complexity requires 

special attention. Mobile advertising was built on internet advertising foundations and 

as such will always be dependent of internet technologies, no matter what will be the 

future of mobile devices. 
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